
Primary: Christian teen girls who 
love the Twilight series 

Secondary: Teen girls who are 
unsure about Twilight but read 
Christian novels 

Tertiary: Parents and youth 
ministers wanting to connect with 
Twilight-obsessed teen girls 

From the Back Cover 
About three things you can be absolutely 
positive: 

First, every girl longs to be loved with a 
vast and endless passion. 

Second, there is a fiercely protective 
Immortal Hero who longs for your heart.   

And third, He loves you with an 
unconditional and irrevocable love. 

 This epic love story—one even greater 
than the story of Bella and Edward—has 
already been written, with you in mind as 
the beautiful heroine. Only this is no 
fantasy. You can live your life eternally 
with the Immortal Hero who cherishes 
everything about you, protects you, and 
loves you more deeply than you could ever 
imagine. 

After working with teen girls for more 
than ten years, Kimberly Powers 
understands that at the center of every 
young woman’s heart is a longing to be 
truly, madly, and deeply loved. She’s filled 
Escaping the Vampire with true-life 
stories, advice, and the vital truth of 
Christ’s unconditional love. You’ll learn 
how to face the world—with all its pitfalls—
with the confidence and courage that 
comes from being cherished and valued. 
So step into this epic love story. Your Hero 
awaits you. 

About the Author 
Kimberly Powers is the executive director 
of Walk The Talk Youth Ministries, Inc. - a 
national nonprofit youth ministry that 
inspires teens to find their true identity in 
Christ.  She lives in Chesapeake, Virginia, 
with her husband, Tim, and their two sons. 

Primary: Black single women and 
single mothers, ages 23-40 

Secondary: Black young adult women 
& colle ge students, ages 18-22 

Tertiary: Black high school teens, 
ages 15-18 

Amazon Description: 
NEVER SAY NEVER…ESPECIALLY IF THE 
BEST MAN FOR THE JOB…IS A WOMAN  
When plumber, Toni (TJ) Jenkins, shows 
up at Cincinnati police officer, Craig 
Logan’s house to repair his plumbing 
issues, he thinks it’s a joke, but soon finds 
out the joke is on him. Toni is the finest 
plumber he’s ever seen. Will Craig realize 
before it’s too late, that not only is she the 
best woman for the job, but she’s also the 
best woman for him?  
This is a short story prequel to - Still the 
Best Woman for the Job. 

About the Author 
Bestselling author, Sharon C. Cooper, spent 
10 years as a sheet metal worker. And 
while enjoying that unique line of work, 
she attended college in the evening and 
obtained her B.A. from Concordia 
University in Business Management with 
an emphasis in Communication. Sharon is 
a romance-a-holic - loving anything that 
involves romance with a happily-ever-
after, whether in books, movies or real life. 
She writes contemporary romance, as well 
as romantic suspense and enjoys rainy 
days, carpet picnics, and peanut butter 
and jelly sandwiches. When Sharon is not 
writing or working, she's hanging out with 
her amazing husband, doing volunteer 
work or reading a good book (a romance of 
course). 

Please Note: Scoti 
researched target 
audiences and books to 
provide mock examples. 

Amazon Description: 
There is no greater hope for single 
mothers than to watch their sons 
succeed, and African-American single 
mothers face more adversity than most.  

Raise Him Up delves into the challenges 
faced by African-American single moms 
and offers advice, scriptural support, and 
helpful prayers. Each chapter relates a 
spiritual point taken from the book of Acts, 
a mother's story, and draws parallels to 
the struggles of the modern day African-
American mother. Chapters also offer 
stories of African-American athletes who 
were raised by single moms, and against 
all odds, succeeded. 

Moms will learn to give encouragement, 
push their boys to try new things, and 
keep them out of trouble. Raise Him Up is 
essential reading for single African-
American moms who want nothing more 
than to see their sons grow into happy, 
successful men. 

Features include: 
•Helpful tips and tools for raising 
successful men 
•Hopeful stories of success in the face of 
adversity 
•Scripture from the book of Acts 

About the Authors 
Derrick Moore is a former NFL Running 
Back and currently the Developmental 
Coach and Football Team chaplain for 
Georgia Tech University. He is also the 
author of The Great Adventure and It's 
Possible: Turning Your Dreams into 
Reality. He and his wife, Stephanie (Co-
Executive Editor of the Sisters in Faith 
Bible), have co-authored the Alec London 
series. They live in the Atlanta area and 
have three teens. Visit his website at 
www.derrickmoorespeaking.com. 

Stephanie Perry Moore is author of more 
than 35 inspirational books. As general 
editor for Nia Publishing, she produced 
Men of Color Study Bible, Wisdom and 
Grace: Study Bible for Young Women of 
Color, Strength and Honor Bible for Young 
Men of Color, Women of Color Devotional 
Bible and African American Family Bible.

Mock Examples of Target Audience



WHO: DEMOGRAPHICS: EXTERNAL, OBJECTIVE CHARACTERISTICS 

1.Gender 

2.Age:  children, teens, young, middle, seniors 

3.Education-level 

4.Socio-economic status 

5.Job 

6.Home ownership 

7.Income level 

8.Geographic location (if any) 

9.Religious, political, professional affiliations 

10.Hobbies 

11.Race/ethnicity 

12.Marital/family status 

13.Family life cycle: newly married, married for 10 – 20 years, with or without children 

WHY: PSYCHOGRAPHICS: INTERNAL, SUBJECTIVE CHARACTERISTICS 

1.Subsets of readers who have common needs and/or desires, includes “niche” markets.  

2.How does your book address the needs or desires common to this market segment? 

3.Describe their personalities, values, attitudes, interests, and lifestyles 

4.Describe their interests, activities, and opinions 

5.Describe their attitudes, values, behaviors, theological orientations 

6.What motivates your reader? 

7.Why would the reader want to read your book? 

8.What are the reader’s needs, frustrations, hurts, problems?  

9.What benefit will the reader receive from reading your book?  

AFFINITY GROUPS: WHO ARE YOUR READERS BASED ON THEIR BEHAVIORAL HISTORY

1.Readers of? 

2.Listeners of? 

3.Subscribers of ? 

4.Viewers of ? 

5.People who have a professional relationship with? 

6.People interested in? 

7.People who have a professional relationship with? 

BOOK PROMISE

1.Benefits: How readers will benefit from reading your book? 

2.Takeaway: What will readers “takeaway” to apply to their lives? 

3.Features: How will your book deliver those benefits? 

Analyze My Readers Worksheet




